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1. The QSR Market / KFC UKI Performance

2. The Green Shoots of Growth






Cutting Back Life on Hold
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(? This is resulting in areduction in overall Out Of Home eating
&% across the UK

KFC

Long term trends Total OOH and Total Commercial
Traffic (Millions)
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SOURCE: CREST/The NPD Group

QSR includes: Burger, Pizza, Fish & chips, Chinese (t/away & delivery), Indian (t/away & delivery), Fried chicken, Sandwich, Coffee Shops,
Retail/Grocery, Kebabs etc

Non QSR includes: Pubs, FSR (incl Chinese and Indian), Café’s, In-store Restaurants, Hotels, Service Stations and Other Leisure



However, as a result of people trading across from Casual
Dining to the QSR Market, resulting in slight growth.

Traffic (Millions)

Heads through the door LONG TERM TREND QSR VS. NON-QSR 04 08 vs year ago

1400 —+
QSR
1200 +
1100 + —=—QSR
1000 +
== Non-QSR
900 +
Non-QSR
800 +
-4.5%
700 +
600 : : } : : t
Q207 Q307 Q407 Q108 Q208 Q308 Q408

SOURCE: CREST/The NPD Group

QSR includes: Burger, Pizza, Fish & chips, Chinese (t/away & delivery), Indian (t/away & delivery), Fried chicken, Sandwich, Coffee Shops,
Retail/Grocery, Kebabs etc

Non QSR includes: Pubs, FSR (incl Chinese and Indian), Café’s, In-store Restaurants, Hotels, Service Stations and Other Leisure



KFC GB Ltd Sales (EM and SSSG%)
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Source: internal data for KFC GB Ltd



2009 YTD P10 growth by asset type

SSSG
Drive Thru 112% .
Food Court 107% ORIVE TAR\
High St Rest 107%
Restaurant 107%
EXxpress 107%
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2009 YTD P10 growth by Region

SSSG
Midlands 112%
East 111%
London 110%
Scotland / North 110%
South West 109%

Source: internal data for KFC GB Ltd



KFC Franchise Store No’s and SSSG%
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Source: internal data for KFC GB Ltd



Washington

Worcester

Source: internal data for KFC GB Ltd and KFC franchisees



1. The QSR Market / KFC UKI Performance

2. The Green Shoots of Growth
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(% Our estate is growing by approximately 35 restaurants per year,

"

&‘;4‘ and we are actively looking to increase this rate.

Restaurant
New
12

Key Benefits

Drive Thru New
243

» We are actively
seeking growth
opportunities
throughout the
UK.

Food Ct, 62

7% e Over 400
opportunities to
Increase income

Drive Thru
301

Current Portfolio Future Needs

) 14
Source: internal data



Key Benefits

e Consumers are
actively

Scarborough " i
A . D T campaigning for
694 members our brand right
/“ Bridlington across the UK.
‘ 1,310 members
Worcester ‘ \
149 members ‘ .
Trowbridge ‘ ~—
1,862 members . ‘ [‘
Newbury . s\—‘
275 members Deal
Crawley 748 members
1,691 members 15

Sheerness
2,260 members

Source: www.facebook.com



(3 We are upgrading our restaurants with new contemporary
&‘?ﬂ designs and are committed to arolling 5 year program

Key Benefits

New design

e Our assets will
be regularly
upgraded to
add to the look
and feel of your
developments
and ensure we
attract the right
customers
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% of assets at current designs
G 98%

85%

69%
57%

2008 2009 2010 2011 16
Source: internal data

% of Estate At Standar
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Testing a new
design in 2010



"

S;;dl more families

(% As we do this our customer base is changing towards even

KFC
KFC System % Families .
yRIEm +2.9ppt Key Benefits
 We are
attracting more
o +2.0ppt families as we
g build consumer
e confidence
E across our
< . business

2003 2006 2008/9

18
Source: approx 6,000 customer questionnaires



KFC benefits from being located along side good retail
&‘?4‘ generators, but Retail Parks benefit also...

KFC

KFC System % Reason for Going

Key Benefits

» KFC creates /
encourages
linked trips

 KFC may also

Shopping, Increase Vvisit
44.0%

frequency of
local residents

19
Source: approx 6,000 customer questionnaires



(? Our transaction base iIs consistent across the main retail
&«% dayparts.
KFC

Transactions by hour
Weekly average transactions YTD

Key Benefits

e Consistent trade
throughout the
day limiting car
park issues.

9am 1pm 6pm 2am

20

Source: internal data
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Deluxe Boneless Box
WITH

Bargain Bucket®
Family Feast”

Variely Bucket

WITH 4

Tha Full Works

FRICE
15.99
1299

14.99
1299
9.99

14.49
11.49

13.49
10.49

18.49
15.49

KFC creating 9,000

___|jobs in new outlets

Give

AND HELP SAVE LIVES

Your donation goos directly to feeding people,
wmw.fromhungestehops, com

B @



http://www.gettyimages.co.uk/detail/85203934/Digital-Vision

(3 And we are listening to Developers, with programs to anticipate
&‘?4‘ and address unsociable behaviour, litter and smells.

KFC‘ E Quick Pick Litter Picks
THE 0.N.100 ODOUR NEUTRALISER

How it works and its use in the control of odours from
cammercial kitchen extract systems
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by collecting larger guantities less frequently.
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Tank levels are The oil 5 collected and a
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~— | send a collection closest fadlity to be bulked up,
=] lorry at the saving more road miles
Appropnate time.
£t
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Once we have for impurties and quality 3
purified the ol it's Wiz will then process it, :
delivered to a and provide detaled
biodesel producer. reports showing if the il is et
being changed too early or %
too late. b

“With Qilsense your business will see many benefits. Kitchens are cleaner
and safer for staff, food is crisp and consistent for customers, and managers 22
have total control over oil use.”
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Better Cash Flow/Better Yields
We need more sites -
Freehold or Leasehold

offering fingerlickin’ good finders fees.”

Immediate requirement for:
* ‘Drive Thru'

0.4 o 2 acre sites

» Food Court Kiosk

(shared seating) 1,300 sq I

» Drive To/Stand Alone building

Typical Noar ares 1,900 sq

» Local Restaurants/Express
(Inside MZS only) 1.600 to 2.000 =g h
{min 1.100 sg [t Eround)

*EE (04 fod trcegnissd Srive TheyDeive Toy/Stand Aluss Burddsctian
£ 12500 fos iesgnise Locs! Resammny ErmeFosd Cout inimdusmme
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For mome information and full requiremants list visit

www.kfcdevelopment.co.uk
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Growing at a double digit rate this year, with 750 restaurants
in the UK we are hungry for at least another 400. And we're
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